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BELIEF CONSISTENCY:
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Based on the balance theory, the main purgabésstudy is to explore whether
there is a consistent relationship among an individ@ialst in government, perceived
news media credibility and media use.

After surveying both Chinese and American studémg,esults reveal that an
individual’s trust in government is positively related td hisr perceived media
credibility. The study also found that the relationshipMeein trust in government and
perceived news media credibility is contingent ongérceived relationship between
government and media among American students.

However, this study didn’t find the relationshgiween perceived news media

credibility and media use.
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CHAPTER ONE
INTRODUCTIOIN
Situation of Chinese Media and Audiences

In 2003, China was stung by global criticism forezang up the outbreak and the
spread of Severe Acute Respiratory Syndrome (SARS)e€himedia shared the
responsibility for covering up the extent of SARS inr@hiand thus lost the public’s
faith. However, no data show that the Chinese are slk¢pfithe credibility of the
current media.

It has always been known that Chinese media@ntrolled by the government, and
the media are used for delivering propaganda to the publimd tNevision
broadcasting as an example, Chinese television broadg@stimonopolized by Chinese
Center Television (CCTV), which is the only nationatwark in China. CCTV is
supervised by the Central Propaganda Department, which setsspredia contents and
assigns its managers. CCTV-1 is the main news chamuelf produces news broadcasts
at least five times a day. According to an analysis Belarth (1997), nearly 500
million people watch CCTV-1's 7 p.m. news broadcastedery, which all local stations
are require to carry. The content of the 7 p.m. newsrictly censored by the
government, and 50%-80% of the news coverage reports leadevgies or
government policies.

One-sided coverage of government and the exposure of @lodiicruption cases by
the media spur growing skepticism toward authority in theé€se public. Public
skepticism toward government authority also includes skept toward the media.

According to Hazelbarth’s (1997) study, although the data ahedia credibility are



limited, it shows that the Chinese public generally da¢drast Chinese media, because
they know what they view or hear is controlled bygbsernment. Hazelbarth
mentioned: “Chinese public attitudes toward the media histibyihave been negative
because of the media’s traditional close identificatigth the State.” (Hazelbarth, 1997,
p. 15)

The public’s perception of credibility of media is an imjot issue in
communication research. Nevertheless, there is aithdemic research to be found on
Chinese audiences’ perceived credibility of Chinese newsamdten searching many
popular websites concerned with Chinese communicationrodsgag. www.cddc.net,
www.mediachina.net, www.cjr.org). Furthermore, becaudemited research regarding
Chinese skepticism toward Chinese media or Chinese govercaresntly, more

academic attention is needed.

Differences between Chinese and American Media

China and the United States employ different ipalisystems; therefore, the media
play different roles in these two countries. In thated States, which is a democratic
nation, the First Amendment guaranteed the rightesf fnedia to express opinions
without the censorship of the government. Although schalaspect the “free press” is
not really completely free, American media genereliym to be independent from
government, and are less restricted by government thaoshaountries. In China, the
totalitarian political regime makes the media a togr@paganda that influences public
opinion. Chinese news media have such a tight connestibrihe government that the

media are always identified as the party’'s presgutisng media credibility by the



Chinese public, it would be wholly naive to separate trugtess from trust in
government (Chaffee, Nass and Yang, 1991).

Chinese students who are studying in the United Statesahi@aely grown up in the
Chinese government-media environment before they conme tdriited States. Their
individual dispositions toward the media have been shap#iebyassessments of the
constrained condition of Chinese media. Gunther and $yh€82) demonstrate that
people who live in countries with high censorship are likelge more critical of news
than people who believe their countries have a ineeobjective press. Therefore,
comparing the perceived credibility of media between ChnabAamerica, it can be
assumed that the Chinese public tends to be critical camswhnews more than the
American public. When Chinese students study in the Unii@es the media available
to them are different and less restricted than ChineskamA previous study on Korean
immigrants indicated that Korean immigrants carry tpeirceived connection between
government and media from Korea to America (Chaffessad Yang, 1991). With a
similar media situation, Chinese students presumably dipgilyprevious experience
with Chinese media to their current attitudes toward Asaaermedia. If we can
determine how Chinese students comprehend the relationstvedoeAmerican
government and media, how they perceive credibility andausdAmerican media, and
how they seek information in America, that will provigeere understanding of both the
global trust and the usage of American and internatio®ak media by international

students.



Problem Statement

Audience perception of media credibility has bemmsidered an enduring research
topic in the field of mass communication. Many previcwslies concentrated on finding
out how the source of the message, the messadgeaitsethe medium containing the
message affect personal assessment of credibilitysiaron the individual who
receives the message, some other studies indicateati@mis individual factors (e.qg.
involvement, previous experience, skepticism, and etc.jngaact people’s perceptions
of media credibility. Considering the limited familigriwvith the English language and
the pressure of studying abroad, Chinese students may pagtliéntion to the
presenting style and transmitting medium of the mesSdwzefore, this study will focus
on the effects of credibility cues of both source amfividual dispositions.

Much research has shown that foreign studettisidinal structure of America will
influence their perceptions and usages of American n{&tBavanath, 1988; Okigbo,
1985; Chaffee, Nass and Yang, 1991). Few studies documenaimeal students’
attitudes about trusting and consuming American media. &ergaccording to a BBC
report, Chinese students constitute the second largesirpoopof international students
in American universities. However, few studies have ingastd Chinese people’s
perceptions of both government and media credibilitythdrethose people live in
America or China. Also, studying Chinese skeptical dispasitieither toward media or
government, can provide an evidence for investigating hovather of individual's
skeptical disposition affects the assessment of noeddibility in general.

By exploring how Chinese students perceive cragiloif both Chinese and

American media, this study will present a more comprakierand complex picture of



the process of media credibility judgment, focusing oatvwmpact personal attitudes
toward government and media have on the assessmenatdid credibility. This study
will also examine whether trust in the government andegpezd credibility of media can
predict media use. Therefore, this research will exptbe relationships among
individuals’ trust in government, perceived credibility efvs media and media use.
Chinese students will participate in the study to investigata special case whether their
skeptical disposition, and governmental faith can exjlair perceptions and usages of
American media. American students will also particigee@ comparison to provide
more diversified variables to the study. This is not @nfyrther step to investigate more
contributions to audience perception of media credibititiy,also an indication of
Chinese attitudes toward media and government. To sumnigniz@resent research is

purposed to answer the following question:

What are the relationships among trust in governmentepert news media credibility

and media use?



CHAPTER TWO
LITERATURE REVIEW
Credibility

Credibility is a common concept in the fields of perguasommunication,
advertising and public relations. In the previous researelgpbrational concept of
credibility has been approached in multiple dimensisash as worthiness of being
believed (Kaye & Johnson, 1998), accuracy and fairness aimeverage of minority
and ethic groups (Beaudoin & Thorson, 2002); believabiltgueacy, bias and depth
(Johnson & Kaye, 1998, 2002; Gaziano & McGrath, 1986; Meyer, 1988hBgen &
Nass, 1989); and accurate, believable, biased, fair, objestd/eensationalistic (Sundar,
1998, 1999, 2000). Some studies focus on the credibility obtlmee, and define as how
the public perceives the source to be trusted (Austin & Db®@4; Gunther, 1988;
Holland & Weiss, 1951; Milburn, 1991, Slater & Rouner, 1997), optiidic perceives
claims made about the brand in the advertisement tathduirand believable
(Mackenzie & Lutz, 1989). Some scholars emphasize hdatiperception of
believability of news coverage (Bucy, 2003; Grabe, Zhang. & Bolls, 2000), and
individual perceived believability of source, medium andsage (Kiousis, 2001; Major
& Atwood, 1998).

This present study is especially interested in the dirnes%f credibility that are
related to news media. Thus, media credibility, orex@arefully expressed as perceived
media credibility, refers to the extent to which the pupérceives news stories to be
trustworthy in terms of the perception of believabilagcuracy, bias, depth, and

objectivity of news media. Basically, the attributesieivs media credibility can be



separated into: 1) sources of the news story, e.g. ttathdexpert sources; 2)
presentation types of the news message, e.g. tabloidratasd version; 3) media of
carrying the news message, e.g. newspaper and televistb#) differences of

audiences receiving the news story, e.g. situationatispositional factors.

Source and Medium Credibility

The research on credibility focuses on twagypal fields: source credibility and
medium credibility. Some studies have found that treesedorrelation between the
source of the message and the media credibility (e.dinrA&iDong, 1994; Holland &
Weiss, 1951; Milburn, 1991; Salwen, 1987; Slater & Rouner, 1996; SUuriif).
Kiousis defined source credibility as “examining how différe@mmunicator
characteristics can influence the processing of mességesisis, 2001, p. 382). For
example, Sundar (1998) tested readers’ perceptions of oniwgeiméerms of the quoted
source within the news, and found that the story with gusoerces has a higher rating
of credibility than the story without quotes. The soumasibility in this study focuses on
the extent to which the communicator can make the publeepe its news as credible.
O’Keefe (2002) summarized the past research on sourcéititgdnto two common
dimensions. One is the expertise dimension, whicls edlled “competence”,
“expertness”, “authoritativeness” and “qualificatioiiqvland & Weiss, 1951; Berlo,
Lemert, & Mertz, 1970; Salwen, 1987; Whitehead, 1968). This dimensito determine
the degree to which the communicator is perceived as kigoaiout the message.
Another one is the trustworthiness dimension, whicigs called “character”, “safety”

or “personal integrity” (Hovland & Weiss, 1951, Berlo, Leamé& Mertz, 1970; Salwen,



1987; Schweiger, 2000). This dimension is to indicate the dégrekich the
communicator is perceived as telling the truthful messilge.communicator in the
source credibility refers to the source that the nggssames from, including individual
communicators (e.g. authors, journalists or politieatlers), and publication institutions
(e.g. CNN, CCTV, or New York Times).

On the other hand, some researchers exgloea@lationship between the medium
delivering the message and media credibility. “Mediunditiéty research has focus on
the channel through which content is delivered ratherttisender (or the senders) of
that content.” (Kiousis, 2002, p.382) The channels may incledspapers, television,
radio and the Internet; however, recent studies méstlys on testing the credibility of
the Internet. Johnson and Kaye (1998) did a survey on haticalb} interested Web
users perceive the credibility of online information. Bhedy showed that those users
judged online versions to be more credible than traditiegraions. Sundar (1999)
investigates the factors, which influence the receiverggmion of print and online
news, and indicates credibility is one of four créensed by receivers. Johnson and Kaye
(2000) also found out that among politically interested Welsiseliance on traditional
media could predict the credibility of its online couptats. Furthermore, Kiousis (2001)
compared perceptions of news credibility among TV, nepeysa and the online news;
and found out that newspapers have the highest credidlitst recently, Bucy (2003)
examined the effects of TV and online network news, and stegbdsat the channel
used affects perceptions of credibility.

The focus of this study is on source credibibityher than medium credibility,

because when people are critical of news, they pay attertion to the news source



rather than the news story itself (Gunther & Snyder, 198% arguments above have
already identified Chinese people as critical consumiensws, and thus Chinese
students are supposed to emphasize which person or iostigitelling the news story
when they evaluate the credibility of the news std¥yrthermore, because of the
different familiarities with English and lengths ¢y in the U. S., Chinese students seek
news information from both American media and Chinesbsites. According to
Viswanath's (1988) analysis, Asian students read morepapess than watch television
audiences when they consume the international neymerica. Also, as observed,
Chinese students always go to the Internet to get the Chmeasefor their daily lives.
Where Chinese students seek information in America magrakon which type of
media is more convenient, not which type of channel ieeracedible. In other words, it
can be assumed that newspaper, television or the ébtdoesn’t make too much
difference for the judgment of the credibility of thenArican news media by Chinese
students. Gunther and Synder (1992) examined how Indonesianghedgedibility of
the press in a censored press environment, and suggesteddhesians pay more
attention to the source of the story. Applying thigling to Chinese students who also
experienced a censored media situation in China, Chingdenss may be expected to
connect the media with the source institution sucBGlasese or American media, when

making judgment of the credibility of the media.

Individual Differences
A large amount of research viewed credibility as a fionadf the media, and

comparably fewer studies focused on how people’s own digpasinfluence their
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judgments on credibility of media. Theoretically, tiaacteristics of a person should
influence the cognitive process of making a judgmentelims different characteristics
of individuals can contribute to their judgments of tarstlistrust of media. Normally,
the individual factors can be separated to two categdiestuational factors such as
“involvement or personal stakes in the message topichift&u, 1986; Arpan & Raney,
2003; Niven, 2003; Pew Research Center for the People aRdads 2003), and
“knowledge and direct experience” (Chaffee, Nass anthYh991; Viswanath, 1988);
and 2) dispositional factors such as “incredulity or skepticoward media” (Gunther,
1988, 1992; Bennett, Rhine, Flickinger & Bennett, 1999), and “cogratveplexity”
(Slater & Rouner, 1996; Austin & Dong, 1994).

Partisanship and involvement have been found as two impaitaational factors
(also called relational factors), which predict theeetf$ of individual's relationship with
a special group or an issue on the perception of creglitfiinther (2002) found “a
respondent’s own group identification is the strongest pi@d{Gunther, 2002, p. 147)".
The Hostile Media Effect (HME) suggests that the pangswho identified themselves
with a special group are likely to perceive the news ag#ieg own group or in favor of
the opposite group as biased (Arpan & Raney, 2003; Mason &, 1889; Vallone, Ross
& Lepper, 1985). Involvement is another concept close tispaship. Previous studies
examined the connection between the involvement ahtheidual with the issue and
the media credibility perceived by the individual, and fourat &s the individual rating
of the issue importance increased, the trust in the semg also increased (Gunther &
Lasorsa, 1986, 1992; Major & Atwood, 1997). Furthermore, Gunfi$88) investigated

about an individual's extremity of attitude toward amésnd trust in media, and
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observed that “media trust ratings went up as extremhiggtitude increased from low to
moderate, and then turned down again as attitude extrextigased from moderate to
high” (Gunther, 1988, p. 283).

An individual's dispositional factors, which refer to theneral disposition to believe
or disbelieve the information, have a function in indial assessment of media
credibility. Individual's general disposition to trustaistrust media can be one of the
explanations of assessment of media credibility (8emt1992). Based on this
viewpoint, if a person holds a general skeptical attitodeitd media, he will disbelieve
any information in any situation. Nevertheless, a skaptisposition toward media only
can predict credibility in some cases (Gunther, 1992). “Whdéspositional view
predicts a reflex trust response across situatioassithational approach proposes that
important components of trusting or skeptical responssotiexist until a person has
something to be trusting or skeptical about (Gunther, 199219)”. Considering the
relation of skeptical disposition with situational invement, some studies have found
that trust in the government, i.e. a person’s dispasibdoe trusting or skeptical about
the government, can be the predictor of credibilith(®on & Kaye, 2002; Bennett,
Rhine, Flickinger & Bennett, 1999). Trust in government redlectt only an individual’s
disposition to believe or disbelieve, but also an imtliai’s identification with members
of a political group and involvement with a political issivloreover, comparing
American readers and Indonesian readers, Gunther andr§¥88&) suggested that
individual differences predict Indonesian readers’ resp@s®re specific to source
information. Presumably, the emphasis of Chinese mewmlitics increases the

contribution of the governmental sources to Chinese pgoces of the news, and thus
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Chinese impressions concerning the government affectciegiibility judgments. This
study intends to extend the investigation on the relatiprisgtween the disposition to
trust in government and perceived media credibility thraagghparing both Chinese
students and American students.

Audience demographics have been identified as correlatesda credibility, for
example, gender (Robison & Kohut, 1988; White & Andsager, 138it) race (Coleman,
2003). Although audience demographic is not the focus of tiy,sthe existing
research has shown that male audiences are incliqetdeive lower credibility of

media than female (Robison & Kohut, 1988).

Trust In Government

In many countries, mass media are closely connectédatgovernment.
Therefore, if people approve of governmental institutiomsy supposedly perceive high
credibility on the media. On the other hand, if peopject government’s policies, they
presumably perceive low credibility in the media. Chaffdass and Yang (1991)
demonstrated that Korean immigrants to the United Séatesss credibility of Korean
media similarly to trust in Korean government sincegdtress and government are closely
related in Korea. Chinese media are also linked cldedlye Chinese government;
therefore, trust in government can be one of the p@adicontributing to Chinese
perceived credibility of news media. Studying Chinese frugbvernment can provide
more evidence of both the influences of government-mealsh &and media-cynicism on

the public.
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The issue of cynicism has been addressed by severalaleses (e.g. Austin &
Pinkleton, 1995; Narris, 2000; Leshner & McKean, 1997; Pinklet@xu&tin, 2001,
2002), which define cynicism as lack of confidence or arfgedf mistrust toward the
government. Trust in government, on the other hand, refehe extent to which people
believe that “the government is functioning and producinguistin accord with
individual expectations” (Miller, 1974, p. 952). Previous rese@mphasizes how media
use causes political cynicism, which is a feeling of mgttoward the political system
(Austin & Pinkleton, 1995; Pinkleton & Austin 2001; Norris, 2000his study intends to
explore the opposite side, that is, how political cigm influences the public’s perceived
credibility, and consequently affects the public’'s usagaedia. Trust in government
indicates individual positive attitude toward politicalteyss, which includes political
officials and political institutions. The componentsroist in government are divided
into: 1) “regime-based component”, which is the beliefdlpolitical systems and
institutions such as the form of the government; and 2utwbent-based component”,
which is belief about political officers such as poétileaders and authorities (Craig,
Niemi & Silver, 1990). A combination of both componentsppleed to testing the extent
to which Chinese students believe in the Chinese communigf ffee Chinese socialist
political system and the Chinese president.

Narris (2001) suggests that media use is significantlyee et political trust, and
the decline of public trust has a relationship with tee af more cynical news media.
However, media exposure is insignificantly correlatechéalia trust except that attention
to campaign news is positively related to media trusis proved to be another evidence

of media malaise theory (Bennett, Rhine, Flickinger&nBett, 1999). The direction of
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causality in this relationship is hard to address, becausa be argued that the person

who consumes more news will have more positiventaion toward the political system,
but also the person who trusts the political system pagymore attention to news about
public affair (Narris, 2000).

Based on the argument above, the direction of theaesnip among trust in
government, perceived credibility of media and mediams$kis study is also hard to
identify. Logically, high perceived credibility of medw@sitively leads to more media
use. If trust in government has a positive relationship patrceived credibility of media,
it can be assumed that trust in government also isiyalgicorrelated to media use. The
study on political cynicism proved that media use catisedeclining of trust in
government because the increasing cynical news coveragam$Bo & Kohut, 1988;
Austin & Pinkleton, 1995, 2001; Cappella & Jamieson, 1997; Blaz2f00). But, equally
plausible, it can be argued that trust in governmenpredictor of media use, because
the person who trusts in government will pay more aterno the news media coverage
about political systems, no matter whether the ameisupports or criticizes the
government (Gergen, 1984; Schneider & Lewis, 1985; Lipset & Stdme 987).

The following hypotheses are proposed to examine theawddtip between trust in
the government and perceived credibility of news media. thgsis 1 is designed to test
the relationship between the trust in Chinese governmemenceived credibility of
Chinese news media under the Chinese government-media tonregwironment.
Hypothesis 2 suggests that Chinese students carry the pencepgiovernment- media
connection to the U. S., and apply it to their evalunstiof the credibility of American

news media. Hypothesis 3 expects that how the publiepecthe relationship between
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the government and the media can influence the cormelagitween trust in government
and perceived media credibility. In other words, if a perselieves the government can
influence the media, then his trust in government eaa tontribution to his perceived
media credibility. For example, American studentstwades of trust or distrust in
American government have no significant impact on theiception of American media
credibility, since American students normally belielve imedia are objective and
independent from American government. However, if Amergtadents perceive that
there is a relationship between government and mediariéamestudents’ attitude of

trust in American government will correlate with the@rceived media credibility.

H1: Trust in the Chinese government will be positivelpted to perceived credibility in

Chinese news media among Chinese students.

H2: Trust in the American government will be positivediated to perceived credibility

in American news media among Chinese students.

H3: The relationship between trust in government and pecteees media credibility

will be contingent on the perceived relationship betwgmrernment and media.

Media Use
Regardless of which of the factors above contributbé@erception of media
credibility, a central effort in the study of mediadibility is to predict media use. The

concept of media use is sometimes measured as frequemegia exposure. Logically,
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the more a person perceives the media as crediblmydrethey will use the media to
seek information. If a person depends on the media fafdilig information, presumably,
he will go to a medium mostly which he believes edible. It is unreasonable that a
person always seek information from a source he dotesstt However, some studies
found that the frequency of media exposure doesn't riedlateedia credibility, and the
reason is that the frequency of media exposure doesTisply reflect people’s usage of
media (Bennett, Rhine, Flickinger & Bennett, 1999; LeshnétcXean, 1997; Narris,
2000; Wanta & Hu, 1994).

Bennet and his associates (1999) found out that none ofeithia exposure variables
are significantly related to credibility, except for atien to the news, which is positively
correlated with trust. Leshner and McKean (1997) also adedlthat attention to the
news is an important variable for political knowledgyedies. Therefore, to sum up, this
study operationally measures the concept of media usedogiversified ways --- media
exposure and attention to news. The previous findings tetiek texpectation of a
relationship between perceived media credibility and enade. Hypothesis 4 is
proposed to explore whether the more the public trusteimedia, the more the public

will use the media.

H4: Perceived media credibility is positively correthte media use.

Cognitive Consistency

Psychologists indicate that a consistelatiomship exists among people’s cognitive

beliefs and attitudes. Heider (1958) proposed balance thebich says that people
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prefer to maintain a balanced relationship in their cognalaoout a subject (Milburn,
1991; Eagly & Chaiken, 1993). According to balance theoryethes three elements:
perceiver or reference person (p), other person (o) amgl tkj. The symbol p is the
person who has the cognition about the thing x. “The symbepresents anything other
than the perceiver, and the symbol x represents anythiegtbédm a person, which
includes physical objects, social issues, and value and altkeactions.” (Eagly &
Chaiken, 1993, p. 134) For the three elements, Heider defibalhiaced structure as the
following triad. In a balanced triangle, if p positivelgrrelates to o, p will have the same
relationship with x as o has with x. Or if p negativetyrelates to o, p will have the
opposite relationship with x as o has with x. Inrabalanced triad, if p positively
correlates to o, p will have the opposite relationshth was o has with x. Or if p
negatively correlates to o, p will have the sameticeiahip with x as o has with x. For
example, if p likes o, o likes x, and p likes x, then thdtalanced. If p likes o, o likes x,

and p dislikes x, then that is imbalanced.

X

Figure 1 Balance theory representation of a three-elestricture

In this study, balance theory would help to explainddwnections among trust in
the government, perceived media credibility and mediaMeesover, finding this
balanced relationship can also enlarge the evidencearfdeatheory. As Figure 2 below

shows, when trust in the government and the medidaiede trust in government would
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predict the perceived media credibility, and consequevilyld predict the behavior of
media use, suggested by the balance theory (Milburn, 1991y, &4dijhaiken, 1993).

Based on the left triangle in Figure 2, when trust inegoment is perceived
positively associated with trust in the media, if asparhas a high level of trust in
government, meanwhile believe the government and thearaeglirelated, presumably
the person should perceive a high credibility of theimnd8ennett and his associates
(1999) demonstrate that trust in media fairness is sugimtly related to trust in
government. Fairness is one component of credibilityedia; therefore, there is
supposedly a positive relationship between trust in governamehperceived credibility
of media. The GPSS data also shows a significantip®sélationship between
confidence in the executive and legislature and the demte in the press and TV
(Bennett, Rhine, Flickinger & Bennett, 1999). Therefore, it hypsizes a balanced
relationship among an individual's perception of trust t@\@th government and media.

As the right triangle in Figure 2 shows, this study aftdends to prove a balanced
relationship between perceived credibility of media andianase. According to balance
theory, when there is a positive relationship betwesneived media credibility and
media use, if a person has a positive associationpeitteived media credibility, the
person is supposed to hold another positive correlatithmedia use. If a person trusts
in the media but doesn’t use it, or uses the media mgnddtrust it, then the belief of the
person has lost balance and consistency, and conseginenplerson will reduce the
dissonance in order to keep the belief balanced. Thesrgument leads to a hypothesis
of a balanced relationship among an individual's perceptionedia credibility and

media use.
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To sum up the two balanced relationships discussed abosearch question is
asked to examine whether trust in government can prediiped media credibility,

and, consequently, predict media use:

RQ: Is the relationship among trust in government, peedemedia credibility and media

use balanced?

Chinese Chinese

Trust In Credibility of Media
Governme —= Media —> Use

Figure 2. Balanced representation of hypotheses abowglg#t®nship among trust in
government, perceived media credibility and media use hyeSaistudents.

Since the balanced relationship is based onrghebdnnection between trust in
government and media, it is supposed to exist in the govetrmezha association
condition, for example among Chinese students. Chinesenssyslerceive the media to
be linked with the government, thus if they trust in tin€se government, they would
perceive high credibility of Chinese media, and would sefekmation from Chinese
media. Similarly with Chaffee, Nass and Yang’s (1991) studiorean immigrants,
Chinese students are supposed to apply the process of evatiafioinese media to

evaluation of American media. On the other hand, thpmnty of American students



20

always believe that the media are independent from thergment (Gunther & Synder,
1992). Therefore, the connection between trust in govermnamehperceived media
credibility is broken, and there is no balanced refetip between them. On the other
hand, the balance theory still can apply to the caticel between perceived media
credibility and media use by American students. Previtugies have also found that
there is positive relationship between trust in governraedtattention to the news about
political systems (Gergen, 1984; Narris, 2000; Schneider & 4,€1885; Lipset &
Schneider, 1987). Nevertheless, supposedly, American stutieistsn government
cannot predict their media use based upon the balaraey tAde balance in the process
of trust in media, perceived media credibility and megia by American students is

indicated Figure 3, which will be examined in the study esmparison with Chinese

students.

American Americ%n
Trust In . Credibility of Media
GOVEINMEE e ee e e, *1 Media >

2N
?e,
e,
,,,,
20,
.....
......

Figure 3. Balanced representation of the relationship grrast in government,
perceived media credibility and media use by American stadén unbroken arrow
signifies a positive relationship, and a broken arrow sggifo relation.
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CHAPTER THREE
METHODOLOGY
Participants

This study was conducted using a convenience sample of kaghiMgton State
University and University of Idaho Chinese students, repreggatirrent Chinese
students in the United States. Due to the lack of a compsele list of Chinese students
in both Universities, a random sample was not possilble.Chinese participant groups
were chosen based upon their availability to the rekearAll Chinese willing to
participate were surveyed, including students, scholar$ astaffaculty in order to
provide a sufficient number of respondents for stadittoalysis. American students in
an introductory level communication course at WashingtateSiniversity also
participated in the study for purposes of comparison @Giilmese students. The course is
open to students of all majors.

A survey was distributed to the Chinese students atusptaces frequented by
them, including computer labs, student apartments, restawat shops. Also, the
survey was passed out in the Chinese Spring Festival ddyithe middle of January.
Respondents were asked to fill out the self-administguedtionnaire and to send it back
in a stamped, self-addressed envelope provided. The Ametiodents filled out a
guestionnaire after the class time and handed it ingkeahass time. Questionnaires
given to the two groups were different in the followingys: 1) American students didn't
have the questions regarding to Chinese media and goverrithémerican students

had less questions about demographic information. Both Crames@merican
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respondents were instructed that their participation wastary and that they would be

anonymous.

Measures
Trust in Government

This variable is measured by asking to what exbenindividual has a positive
attitude toward the two political systems-Chinese andriae. Craig, Niemi and Silver
(1990) offered a measure that was modified slightly ingtudy, which asks respondents
to identify their opinions about the following statememtsazrning the performance of
both Chinese and American governments. A 7-points scaked to ask whether
respondents strongly agree or disagree about the stasem@h 1 indicating strongly
disagree and 7 indicating strongly agree. The higheruh®aer is, the more it shows the
respondents trust in the government.

The statements are: “Whatever its faults may keChinese [American] form of
government is still the best for the Chinese [Amerigagple”; “There is not much
about the form of Chinese [American] government to begaf’; “I would rather live
under the system of the Chinese [American] governmentahg other that | can think
of”; “You can generally trust the people who run the Cher{@snerican] government to
do what is right”; “When Chinese [American] governme@ders make statements to
the Chinese [American] people on television or in thespaper, they are usually telling
the truth”; and “Most Chinese [American] public offigadan be trusted to do what is
right without our having to constantly check on them.” Tits three questions indicate

the extent to which respondents trust the politicaltuigins, and the second three
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guestions show the degree to which respondents evaluate fibvenaegice of the political
officials. The item, “There is not much about the fahChinese [American]
government to be proud of’ was reverse coded for analysaist in Chinese government
was computed from the six Chinese items, while trust ieecan government was
computed from the six American items. Chinese studentsated the statements for
both Chinese and American governments, while Americanstsidaly responded to the
statements about the American government. Coeffiaiphia of Chinese students’ trust
in Chinese government was .89, of Chinese students’ trusheriéan government

was .80, and of American students’ trust in American govent was .80.

Perceived Media Credibility

Perceived media credibility questions were adapted fromque studies on media
credibility. Chinese respondents were asked to rate botte€hiand American news
media in terms of the criteria of objectivity, accuyragalance, believability and depth.
American respondents only rated the objectivity, acculaaignce, believability and
depth of American news media. These five measures adecasnmonly in media
credibility research (Johnson & Kaye, 1998, 2002; Gaziano &idth, 1986; Meyer,
1988; Newhagen & Nass, 1989). A 5-point scale, with 1 indigatrery poor” and 5
indicating “excellent”, is used to rate Chinese/Amerinawspapers, Chinese/American
television, and Chinese/American online news separatdtjgher number refers to the
higher perceived media credibility.

Because considering the different news coverage whecheipondents are thinking

about when they evaluate the news media might influtheeperception of media
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credibility, the ratings of news media were dividea itiiree issue areas: public health,
economy and national and international affairs. The redguas were asked to think
separately about “the news coverage about public he&lie’news coverage about
economy” and “the news coverage about national anchatienal affairs” before rating
the media.

The fifteen news source credibility items on public titeate combined to measure
perceived news media credibility on public health; theg#®n economy are combined to
measure perceived news media credibility on econondytl@items on national and
international affairs are combined to measure perceige media credibility on
national and international affairs. The measure ofgieed media credibility is a
combination of the total of the items above with treddility ratings of three different
news media (newspaper, television and internet) in /s The reliability calculations
for all composite measures regarding perceived medigbdigdivere performed and the

Cronbach’s Alphas shown in Table 1 were generated.

Table 1

Cronbach’s Alpha of Perceived Media Credibility

Measures Alpha
Chinese perceived credibility of Chinese media on public health .95
Chinese perceived credibility of Chinese media on economy 97
Chinese perceived credibility of Chinese media on natamal .96

international affairs

Chinese overall perceived credibility of Chinese media .98
Chinese perceived credibility of American media on publaithe .97
Chinese perceived credibility of American media on econom .97
Chinese perceived credibility of American media on natiandl .88

international affairs
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Chinese overall perceived credibility of American media .97
American perceived credibility of American media on pubbalth .83
American perceived credibility of American media onremoy .90
American perceived credibility of American media onigad! and .89

international affairs

American overall perceived credibility of American needi .94

The entries in Table 1 are the reliability coefficiafghas indicating the higher the
coefficient, the higher the level of reliability. Asble 1 shows, the reliabilities of the
measures of perceived credibility of both Chinese and Aarenews media among both
Chinese and American students are above .90, with ceetfialphas of .98, .97, and .94

respectively.

Media Use

Media use is always measured as frequency of media expbkwever, some
studies found that the frequency of media exposure doeslatd to media credibility,
because the frequency is not precise enough to reflantidual’s behavior of media
use (Bennett, Rhine, Flickinger & Bennett, 1999; Leshner &&&m, 1997; Narris, 2000;
Wanta & Hu, 1994). Therefore, two diversified ways, whiahfaund relative to both
media use and media credibility in previous studies, wangbined in this study to
measure media use. These two ways are media expGhakee, Nass and Yang, 1991)
and attention to news (Bennett, Rhine, Flickinger & Bemid®99; Leshner & McKean,

1997; Narris, 2000).
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Media exposure was measured in terms of hours resporggemtd on consuming
Chinese and American media separately every week. Thaonsesere asked as
follows: “How often do you read Chinese [American] nevwspa?” “ How often do you
watch Chinese [American] TV news programs?” “How offenyou read the news on the
Chinese [American] website?” and “how often do you ré&dChinese language news
produced in America? Hours/week”. The last question ragdhdi Chinese
language news was counted into the American media usedeetas produced in
America, and has less restriction than the media lmgegated in China. Chinese
respondents answered all seven questions, while Amersspomdents only answered
three questions, which concern consuming American media.

The measurement of attention to news was adapted fromeBeand his associate’s
(1999) study by asking, “How much attention do you pay to anadtounts about public
health?” “How much attention do you pay to media stal@sut economy?” and how
much attention do you pay to media stories about natathinternational affairs?” The
numbers from 1 to 5 indicate the interest from low tdvhand consequently show the
level of attention to news. Both Chinese and Amerrespondents answered the three
questions, producing an alpha of .85 for the measure of @atesntion to news and .67
for American attention to news.

Furthermore, combining the items of Chinese respondehise8e media exposure
with the items of attention to news produced a compaséasure of overall Chinese
media use of Chinese respondents. Combining the items ofsehespondents’
American media exposure with the items of attentiongws produced a composite

measure of overall American media use of Chinese resptmd®r American
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respondents, combining the items of media exposure hetiteéms of attention to news

produced a composite measure of overall American media.

Perceived Relationship between Government and Media

According to the balance theory (Milburn, 1991; Eagly &a&kn, 1993), the
relationship between trust in government and perceivedanoeddibility is based on the
public’s perception that the government has a connectigntiae¢ media. It demonstrates
that if the public believes the government influences thgianéhen they will perceive
the media as being credible when they trust in thergavent in order to keep their
cognitive beliefs consistent. The variable of perceivecegument influence on media is
applied to measure to the extent to which the public perct#ieesorrelation between the
government and the media.

The respondents were asked to indicate their opinicongt @overnment and media
by answering the following questions. The questions arenfia extent do you think
the Chinese government can influence Chinese media?” “&b extent do you think the
Chinese economy can influence Chinese media?” “To wheahieso you think the
American government can influence the American medid® what extent do you
think the American economy can influence the Amerivexdia? __ percent”. The
Chinese respondents answered all four questions, while tleeidan respondents only
answered the last two questions. During the process oadalysis, the two questions
about the economy and the media were found unrelatée toypothesis, therefore were

omitted.



28

Demographic Information

Age. Respondents were asked to answer the question, “ldaweoyou”. Both
Chinese and American respondents answered this question.

Gender. Simply indicate one: male or female. Both Cleisesl American
respondents answered this question.

Year in school. Respondents were asked to indicate winaaip they belong to,
based on the year in school. The options include FreshBmohomore, Junior, Senior,
Master, Ph. D, Post Doctor, Staff or Faculty. Bothnéke and American respondents
answered this question.

Nationality. Respondents were asked to indicate whainaity they are. Both
Chinese and American respondents answered this questiostUdhysfocuses on
comparing Chinese students with American students; therefolsethe nationalities of
Chinese and American respondents were counted into the data.

Length of stay. Respondents were asked how long theystayed in the U.S. as
indicated by years or months. Only Chinese respondents auisthierguestion.

U.S. residency. Respondents were asked about their palstagion plan after
completing their studies. The choices were: “retur@hia immediately”, “return to
China after working in the U.S.A.”, or “settle in theSUA. and become a naturalized
citizen (not return to China)”. Only Chinese respondentweares] this question.

Fluency in English. Respondents were asked to describbdltieacy in English
with “Very good”, “Somewhat good”, “Neutral’, “Somewhaad' and “Very bad”. Only

Chinese respondents answered this question.
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CHAPTER FOUR
RESULT
Descriptive Statistics

The data for this study were gathered from responseguestionnaire employing a
convenience sample of Chinese students at WashingtonBtissrsity and the
University of Idaho, and American students at Washingtote &taiversity. Of the 250
guestionnaires distributed to the Chinese students, 64 respeogrgeseturned, but only
58 were completed, producing a 23.2% response rate. Of the 14idojusise
distributed to the American students, 80 completed suresg veturned, producing a
higher response rate of 57.1%. In combination, 138 questiesrauit of 390 distributed
were completed for a combined 35.4% response rate.

Among Chinese respondents, demographic data (Table 2) showeabsiaf the
participants were master (20.7%) and doctoral (50%) studemdghe ages mostly were
20-39 (85.5%). Twenty-five participants (43.1%) were male, it/ (51.7%) were
female. For the length of stay in America, 41.8% or 23qyaaints have stayed for 0-2
years, and another 41.8% or 23 participants have stay@ddfgears, indicating that
most of the participants have stayed long enough to experiea American media.
When reporting their graduation plan, most (62.1%) ofZhmese respondents plan to
go back to China after working in America. For the fluemcimnglish, 51 out of 56
participants (91.1%) believed their fluency in Englisis\aaove or equal to average

Three Chinese respondents left out demographic information.
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Descriptive Statistics of Chinese Respondents

30

Characteristic N Characteristic
Age 55 Length of Stay 55
10-20 1 (1.8%) 0-2 23 (41.8%)
20-29 25 (45.5%) 2-4 23 (41.8%)
30-39 22 (40%) 4-6 4 (7.3%)
40-49 5 (9.1%) 10-20 4 (7.3%)
60-69 2 (3.6%) 20-30 1 (1.8%)
Missing 3 (5.2%) Missing 3 (5.2%)
Gender 55 U.S. Residency 51
Male 25 (43.1%) Back to China 7 (12.1%)
Female 30 (51.7%) Back after working 36 (62.1%)
Missing 3 (5.2%) Not back to China 7 (12.1%)
None 1 (1.7%)
Missing 2 (5.2%)
Year of School 53 Fluency in English 56
Freshman 1 (1.7%) Very good 13 (22.4%)
Sophomore 1 (1.7%) Somewhat good 20 (34.5%)
Senior 1 (1.7%) Neutral 18 (31%)
Master 12 (20.7%) Somewhat bad 4 (6.9%)
PHD. 29 (50%) Very bad 1 (1.7%)
Post doctor 4 (6.9%) Missing 2 (3.4%)
Staff or Faculty 5 (8.6%)

Missing

5

(8.6%)
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Among American students, Table 3 shows that the partispeere distributed in
different years of school, with 36.3% or 29 freshmen, 2608B%il sophomores, 31.3% or
25 juniors and 6.3% or 5 seniors. The age of these partisipamged from 18 to 23
years. Thirty-eight participants (47.5%) were male, angyiovo participants (52.5%)
were female. Although some of the participants inddt#beir nationality as African

American or Mexican American, they were all counted the nationality as American.

Table 3

Descriptive Statistics of American Respondents

Characteristic N Characteristic N

Age 80 Year of School 80

18-20 55  (68.8%) Freshman 29 (36.3%)
21-23 22 (27.5%) Sophomore 21 (26.3%)
24-26 1 (1.3%) Junior 25 (31.3%)
27-28 2 (2.5%) Senior 5 (6.3%)
Gender 80

Male 38  (47.5%)

Female 42  (52.5%)

According to the descriptive statistics in Tabl€Hinese respondents perceived
similar credibility on three types of news coverag€lmnese media, and also similar
credibility on all three Chinese media. Among the peexkcredibilities of three types of
news coverage, the mean for Chinese media coveraggioha and international affairs
is 3.07 (SD=. 89); for Chinese media coverage of econer@yR (SD=.89); and for
Chinese media coverage of public health is 2.99 (SD= .85)e&hirespondents reported
the perceived credibility on Chinese Internet (mean=31%;. 83), Chinese television
(mean=2.98; SD=. 93) and Chinese newspaper (mean=2.98; SD=n&8bal,|the mean

of Chinese overall perception of Chinese media crediildg 3.02 (SD= .82). The
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paired group t-tests showed that different types of newsrage and media made no
difference on the perception of media credibility. Talues were t (57) =-.50, p= .62
for public health credibility versus economy credtilt (57) =-1.18, p= .24 for public
health credibility versus national and internatiorfidiacredibility; t (57) = -.63, p=.53
for economy credibility versus national and internalaaffair credibility; t (57) = .05,
p= .96 for newspaper credibility versus TV credibility5?) = -1.71, p= .09 for
newspaper credibility versus online credibility; t (57)=55, p= .13 for TV credibility
versus online credibility. Table 7 indicated that peratmeedibility of different types of
news coverage and news media were significantly, ipelsitcorrelated with the overall

perceived credibility of Chinese news media.

Table 4

Chinese Respondents’ Chinese Media and Government Crgdiubire

Variables Mean SD N
Chinese Media Public Health Credibility 2.99 .85 58
Chinese Media Economy Credibility 3.02 .89 58
Chinese Media National International Credibility 3.07 .89 58
Chinese Newspaper Credibility 2.98 .88 58
Chinese TV Credibility 2.98 .93 58
Chinese Internet Credibility 3.12 .83 58
Chinese Media Overall Credibility 3.02 .82 58
Chinese Trust Chinese Government 3.74 1.44 58

According to the descriptive statistics in Table 6, Clenmespondents perceived
similar credibility on three types of news coverage ahthree American media. Among
the perceived credibilities of three types of news caye, American media coverage of
the economy is highest (mean=3.86; SD=. 74), followed mgrican media coverage of
public health (mean=3.70; SD= .82;t [57] = 2.59, p < .05); hed American media

coverage of national and international affairs (m&5; SD= .86; t [57] = 2.49, p
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<.05). Chinese respondents reported the perceived crediiliynerican television
(mean=3.72; SD=. 74), American Internet (mean=3.66; SD=ad)American
newspaper (mean=3.62; SD=.74). To sum up, the mean of Eluvesall perception of
American media credibility (mean= 3.67; SD=.70) is highan Chinese media
credibility (t [57] =-4. 99, p <.01). As the paired groupsts indicate, except for where
American newspaper credibility is lower than the Amamnid@V credibility (t [57] = -2.94,
p <.01), the credibility of different types of newgdm are not significantly different.
The t values were t (57) = -.70, p= .49 for newspaper cliggibersus online credibility;
t (57) =-.92, p=.36 for TV credibility versus online crebilipi Perceived credibilities of
different types of American news coverage and Amenieams media have significantly
positive correlation with the overall perceived creldypof American news media, as

shown in Table 8.

Table 5

Chinese Respondents’ American Media and Government Argo8zore

Variables Mean SD N
American Media Public Health Credibility 3.70b .82 58
American Media Economy Credibility 3.86a 74 58
American Media National International Credibility 3.45¢c .86 58
American Newspaper Credibility 3.62b 74 58
American TV Credibility 3.72a 74 58
American Internet Credibility 3.66 74 58
American Media Overall Credibility 3.67 .70 58
Chinese Trust American Government 4.75 1.05 58

* Means of different superscripts are significantly defece from each other

As Table 6 shows, American respondents’ perception dflmhgy is similar for
three types of news coverage in American media, anitbsicredibility for three

American media. The mean credibility for Americaadia coverage of the economy is
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3.40 (SD=. 62); for American media coverage of public haalB.35 (SD= .54); and for
American media coverage of national and internatiaffalrs is 3.27 (SD=.68). Only the
credibility for the coverage of economy was signifitghigher than the coverage of
national and international affairs (t (79) = 2.03, |05). Other t values were t (79) = -.98,
p = .33 for public health credibility versus economy doéty; t (79) = 1.28, p = .21 for
public health credibility versus national and internati@ftair credibility. Furthermore,
American respondents’ perceived credibility was highesAfoerican newspapers
(mean=3.53; SD= .66), followed by American Internet (m&a28; SD= .65;t (79) =

4.70, p< .01) and American television (mean=3.20; SD= .7@)t£ 2.98, p < .01).

Table 6

American Respondents’ American Media and Government KiliedScore

Variables Mean SD N
American Media Public Health Credibility 3.35 .54 80
American Media Economy Credibility 3.40 .62 80
American Media National International Credibility 3.27 68. 80
American Newspaper Credibility 3.53 .66 80
American TV Credibility 3.20 .70 80
American Internet Credibility 3.29 .65 80
American Media Overall Credibility 3.34 .53 80
American Trust American Government 4.92 1.01 80
Perceived American Government Influence 65.27 22.24 80

American Media
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H1: Trust in the Chinese government will be positively redted to perceived
credibility in Chinese news media among Chinese students

Hypothesis 1 investigated the relationship between theitr@tinese government
and perceived credibility of Chinese news media. As TaBl@%ss, trust in Chinese
government is positively related to perceived credibifitChinese news media among
Chinese students across all three media and three kimegsvefcoverage. This means
that the more the Chinese respondents’ trust in Chinesgrguoent, the more they trust
in Chinese news media. In particular, the correlatiawéen trust in Chinese
government and overall perceived Chinese media credibifiy.80 (p< .01, n=58). The
correlation between trust in government and perceived €hipeblic health news
credibility was .60 (p< .01, n=58); between trust in goverriraad perceived Chinese
economy news credibility was .52 (p< .01, n=58); betwegst in government and
perceived Chinese national and international news crigdivihs .56 (p< .01, n=58);
between trust in government and perceived Chinese newspapéility was .67
(p< .01, n=58); between trust in government and perceived §hin¢ credibility
was .59 (p< .01, n=58); between trust in government and pedc€iinese Internet

credibility was .39 (p< .01, n=58). Hypothesis 1 is supportathdyata.
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Table 7

Pearson Correlation Coefficient for Chinese Trusthm€se Government and Perceived Chinese Media Cred{diest H1)

Variables Chinese Chinese  Chinese  Chinese Chinese Chinese Chinese  Chinese
Government Overall Public Economy  National Newspaper TV Internet
Trust Media Health Credibility  International Credibility  Credibility Credibility

Credibility Credibility Credibility

Chinese Government1.00

Trust

Chinese Overall .60** 1.00

Media Credibility

Chinese Public .60** 95** 1.00

Health Credibility

Chinese Economy  .52** 94** .86** 1.00

Credibility

Chinese National 56** 92** .82** W 1.00

International

Credibility

Chinese Newspaper .67** .96** 9Q1** .88** 9Q1** 1.00

Credibility

Chinese TV 59** 95** .89** 87** .90** L92%* 1.00

Credibility

Chinese Internet 39** .88** .85** .86** 5% 5% 70** 1.00

Credibility

(**) Pearson Correlation is significant at the .01 letevo-tailed)

* N's for correlation is 58.
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H2: Trust in the American government will be positively rehted to perceived
credibility in American news media among Chinese students

Hypothesis 2 explored whether Chinese students carry tbegtiem of
government- media connection to the U. S., which imites the relationship between
trust in American government and perceived credibility ofedican news media. As
Table 7 shows, all of the Pearson correlations prowedrinst in American government
is positively correlated with perceived credibility in Anican news media among
Chinese students across all three media and three kingsvefcoverage. In other words,
the more the Chinese trust in American government, thie highly they rate the
credibility of American news media. In particulare ttorrelation between trust in
American government and overall perceived American neediarcredibility was .54
(p< .01, n=58). The correlation between trust in governraed perceived American
public health news credibility was .53 (p< .01, n=58); betwiaest in government and
perceived American economy news credibility was .51.Qds< n=58); between trust in
government and perceived American national and interratiews credibility was .38
(p< .01, n=58); between trust in government and perceivediéanenewspaper
credibility was .56 (p< .01, n=58); between trust in goverriraed perceived American
TV credibility was .56 (p< .01, n=58); between trust in govesnihand perceived
American Internet credibility was .41 (p< .01, n=58). Hyjasis 2 is also supported by

the data.
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Table 8
Pearson Correlation Coefficient for Chinese Trustmefican Government and Perceived American Media CiliegiQiest H2)
Variables American  American American American  American American American American
Government Overall Public Economy  National Newspaper TV Internet
Trust Media Health Credibility  International Credibility  Credibility Credibility
Credibility Credibility Credibility
American Government 1.00
Trust
American Overall 54** 1.00

Media Credibility

American Public B53** 91 1.00

Health Credibility

American Economy S1** .90** .83** 1.00

Credibility

American National .38** .82** 56** S5** 1.00

International

Credibility

American Newspaper .56** 97+ 92** .88** A 1.00

Credibility

American TV 56** .96** .89** .86** T+ .94** 1.00
Credibility

American Internet A1+ .92** .78** .82** 81** .83** .80** 1.00
Credibility

(**) Pearson Correlation is significant at the .01 letevo-tailed)
* N’'s for correlation is 58.







40

H3: The relationship between trust in government and perdged news media
credibility will be contingent on the perceived relationslp between government and
media.

Suggested by the balance theory, hypothesis Z{w &kt people’s perceptions of
government-media connection have an impact on theoeship between trust in
government and perceived media credibility. As Figures Zasftbw, the relationship
between trust in government and perceived media cregiigilitased upon the belief that
the government can influence the media. The data from@®oiese and American
respondents was combined together to test the hypothsisomposite data was split
into two groups by the mean of the perceived Americaeigorent influence on
American media variable, with a group of high perceivecegament influence on media
(mean >61%) and low perceived government influence on njewian< 61%). As
Table 9 shows, in the group of high perceived government irdéuen media, the
correlation between trust in government and perceivedanceedibility was significant
and positive (r= .56, p< .01). On the other hand, the ledioe between trust in
government and perceived media credibility is not sigafiqr= .22, p=.07) in the
group of low perceived government influence on media. Afigulating the 95%
confidence interval level and testing the differencevben the Z values, the two
correlations are not significantly different. Thenef, the result showed that an
individual's perceived relationship between government andantkdin’'t significantly
affect the relationship between an individual's trugiorernment and perceived media

credibility. Hypothesis 3 is not supported by the datartier to test whether the variable
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of nationality affected the results, the same tes @onducted as followed for both

Chinese and American respondents separately.

Table 9
Correlations between Trust in Government and Percéiextla Credibility

Variables High Perceived Low Perceived All Perceived
Government Government Government
Influence Media Influence Media Influence Media

(>61%) (<61%)
Correlation Between Trust In
American Government and .56** .22 A1+
Perceived American Media
Credibility

**Correlation is significant at the 0.01 level (2-tailed).
* N’s for correlation is 138.

According to the data, American respondents had greatiengarin their response
of perceived relationship between government and meaiamgared to the Chinese
respondents. As Table 10 shows, the data of Americannéspts was split into two
groups by the mean of the perceived government influencesdiamariables, with a
group of high perceived government influence on media (méa%»and low perceived
government influence on media (mean< 65%). After caltigahe 95% confidence
interval level and testing the difference betweenzhialues, the result showed that the
correlation between trust in American government andgpezd American media
credibility are significantly different for the two gips. In the high perceived
government influence, the correlation between trust vegonent and perceived media
credibility was significant and positive (r= .50, p< .0@h the other hand, the correlation
between trust in government and perceived media creglilgilitot significant (r= .03,

p=.88) in the group of low perceived government influentenedia. In other words, an
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individual's trust in government is related to his percepbibmedia credibility only
when he believes the government can influence on the nidtadata from American
respondents provide support for hypothesis 3. The data demeddtra prediction of
balance theory on the relationship between trust inrgovent and perceived media
credibility among American respondents. The public wikess credibility of media
similarly to trust in government when they perceiveghess and government are closely
related. American respondents reported higher media symiai this study than in the
prior research, with a mean of 65 percent to which Acaergovernment influences
American media. Moreover, the result showed that #Agaa respondents’ trust in
government was significantly correlated with perceivedimeredibility when they
perceived a close link between the American governmehfarerican media.

Table 10
Correlations between American Trust in GovernmentRerdeived Media Credibility

High Perceived  Low Perceived  All Perceived

Variables Government Government Government
Influence Media Influence Media Influence Media
(>65%) (<65%)

Correlation Between Trust
In American Government 50** .03 37
and Perceived American
Media Credibility

** Correlation is significant at the 0.01 level (two-tail).
* N’s for correlation is 80.

For Chinese respondents, 57 out of 58 (98.2%) respondents/pdrtzebe above 50
percent to which Chinese government influences Chinese niddigerceived
relationship between Chinese government and Chinese masdihigh and varied little.
Therefore, the data from Chinese respondents wasrgplitwo groups by the mean of

perceived relationship between American government and iéamemedia. As Table 11
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shows, for the two groups of high perceived American govent influence on
American media (mean>55%) and low perceived American gowent influence on
American media (mean < 55%), the correlations arep65.01, n=58) and .42 (p < .05,
n=58) separately. After calculating the 95% confidenterwal level, the two
correlations are overlap, and so are not significahtfgrent. Also, the test of difference
between the Z values shows that the two correlatoasot significantly different. The
result from Chinese respondents didn’t strongly supportthgses 3. According to the
data, Chinese respondents had less variance on percdgjoveonment influence on
media than American respondents.

Table 11
Correlations between Chinese Trust in Government an@ikedcMedia Credibility

Variables High Perceived Low Perceived All Perceived
Government Government Government
Influence Media Influence Media Influence Media

(>55%) (<55%)
Correlation Between Trust In
American Government and .65** A42* S54**
Perceived American Media
Credibility

* Correlation is significant at the 0.05 level (2-tailed).
**Correlation is significant at the 0.01 level (2-tailed).
* N’s for correlation is 58.
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H4: Perceived media credibility will be positively correlatel with media use.

The data in Table 11 shows that Chinese studemtd sparly the same number of
hours on Chinese media and American media (t (57) 7 p#6®5). The mean for
Chinese respondents’ use of Chinese media is 2.88 (SD= 2Hi®) tme mean for
Chinese respondents’ use of American media is 2.75 (SD=E&3attention to news,
the Chinese respondents reported a mean of 2.96 (SD=1.8% bipoints scale. The
combination of the variables of Chinese use of Chineséaraed Chinese attention to
news produced the variable of Chinese overall Chinese roedsumption, with a mean
of 2.92 (SD=1.33). Meanwhile, the combination of the vaeigloif Chinese use of
American media and Chinese attention to news generaeatiable of Chinese overall

American media consumption, with a mean of 3.00 (SI39)1.

Table 12

Chinese Respondents’ Chinese and American Media Use

Variables Mean SD N
Chinese Use Chinese Media 2.88 2.12 58
Chinese Use American Media 2.75 1.83 58
Chinese Attention to News 2.96 1.37 58
Chinese overall Chinese Media Consumption 2.92 1.33 58
Chinese overall American Media Consumption 3.00 1.30 58

For the data from American respondents, the mean farikam respondents’ use of
American media is 2.70 (SD=2.12), while the mean for Aca@rrespondents’ attention
to news is 2.65 (SD=.89). The combination of the variadfiésnerican use of
American media and American attention to news produtedadriable of American

overall media consumption, with a mean of 2.67 (SD= 1.33).
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Table 13

American Respondents’ Media Use

Variables Mean SD N
American Use American Media 2.70 2.12 80
American Attention to News 2.65 .89 80
American overall Media Consumption 2.67 1.33 80

Hypothesis 4 predicted a positive relationship betweereped media credibility
and media use. However, the result (see Table 13) esvd#t the perception of
credibility for Chinese and American media seems todteconnected to the media use.
Correlations suggest that there is an insignificant gielkaetween perceived media
credibility and media use. The correlations betweeogdeed Chinese media credibility
and use of Chinese media, and overall Chinese media cptisaorare -.02 (p=. 86, n=58)
and .09 (p= .49, n=58) respectively. The correlations betwesceived American media
credibility and use of American media, and overall Angr media consumption are -.08
(p= .56, n=58) and -.11 (p= .41, n=58) separately.

The data display some interesting relationships among §&hiespondents that are
shown in Table 13. Attention to news is positively teddato the use of American
media(r = .29, p< .05). The use of Chinese media is pdgiteerelated with use of
American media (r= .50, p<. 01), and overall Americanimeonsumption (r= .50, p<.
01). The use of American media is positively related witerall Chinese media
consumption (r= .53, p< .01). The overall Chinese mediawmaption is positively

correlated with overall American media consumptien.@9, p< .01).
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Table 14
Correlations between Chinese Perceived Media Cregibititlt Media Use (Test H4)

Variables Chinese American Attention Use Use Overall Overall
Media Media to News Chinese American Chinese  America
Credibility Credibility Media Media Media Media

Consumpt Consumptio
ion n

Chinese  r=1.00

Media p=.

Credibility

American r=.17 r=1.00

Media p=.20 p=.

Credibility

Attention r=.27 r=-11 r=1.00

to News p=.05 p= .41 p=.

Use r=-.02 r=-.18 r=.25 r=1.00

Chinese  p=.86 p=.17 p= .06 p=.

Media

Use r=-.09 r=-.08 r=.29*% r=.50** r=1.00

American p=.50 p= .56 p=.03 p= .00 p=.

Media

Overall r=.09 r=-.20 r=.64** r=.91* r=.53** r=1.00

Chinese  p= .49 p=.14 p= .00 p= .00 p= .00 p=.

Media

Consumpt

ion

Overall r=.04 r=-11 r=.67*% r= .50** r=.91* r=.69** r=1.00

American p=.75 p= .41 p= .00 p= .00 p= .00 p= .00 p=.

Media
Consumpt

ion

* Correlation is significant at the 0.05 level (2-tailed).
**Correlation is significant at the 0.01 level (2-tailed).
* N’s for correlation is 58.

The data from American respondents in Table 14 didn’t somsignificant

correlations between perceived media credibility andianeske either. However, the

result in Table 14 indicated that the correlations bebwgerceived media credibility and
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media use are .10 (p= .40, n=80) and .13 (p= .27, n=80) separ@teyar to Chinese
respondents, American respondents also showed a sigtlifipasitive correlation
between attention to news and American media us&l®< .01). The two results of
both Chinese and American respondents suggest that theélragreblic pays attention

to the news, the more they will use news media.

Table 15

Correlations between American Perceived Media Critgilbind Media Use (Test H4)

Variables American American American American
Media Attention To Media Use Overall Media
Credibility News Consumption

American r=1.00

Media p=.

Credibility

American r=.15 r=1.00

Attention To p=.19 p=.

News

American r=.10 r= .49*%* r=1.00

Media Use p=.40 p= .00 p=.

American r=.13 r=.72%* r=.96** r=1.00

Overall Media p=.27 p= .00 p= .00 p=.

Consumption

* Correlation is significant at the 0.05 level (2-tailed).
**Correlation is significant at the 0.01 level (2-tailed).
* N’s for correlation is 80.
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CHAPTER FIVE
DISCUSSION

Summary

The purpose of this study was to investigatedlaionship among trust in
government, perceived news media credibility and mediaBased on the balance
theory, this study examined whether there is a consigt@mong respondents with
respect to trust in government, perceived media crediliitymedia use. What
distinguished this research from previous research oraroeetibility is that this study
examined the role of an individual's trust in governmenhis or her perception of news
media credibility.

Most of the hypotheses presented received supgmmadrding to the results, there is
a balanced relationship between an individual’s attitudetd government and his/her
assessment of news media credibility. In other womd#ydividual's trust in government
is positively related to his/her perception of media iy, and the relationship is
contingent on the perceived relationship between governameihmedia. Therefore, as
Figure 4 shows, the study enlarged the evidence for the balagmry and presented a
triangle model for the relationship between trust inegonment and perceived media
credibility. In a balanced triangle, if a person percei@eovernment link to the media,
his attitude toward the government will be positivelytedato his/her assessment of
media credibility. In an imbalanced triangle, if a perperceives a government link to
the media, his attitude toward the government will reawegative relationship with his

assessment of media credibility. To sum up, when a pdrsieeves the government
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influences the media, the more he trusts in the gowvent, the more he will perceive the

media to be credible.

Persol

Government Media

Figure 4. Balanced representation of the relationship lesttvest in government and
perceived media credibility.

Also, the study found that perceived media cretibilas marginally connected
with media use, which contradicted the fourth hypoth&sighermore, the results
revealed that American students hold higher cynicism apwgrnment and media than
what is expected, and showed that American students’itrgstvernment is positively
correlated with their perceptions of media credibility.

The first hypothesis, which predicted that tleeerChinese students trust in Chinese
government, the more they will perceive Chinese newsaraslbeing credible, was
supported. This was based on Heider’s (1958) balance thebth@assumption of
Chinese public’s skeptical disposition. The model showtsGhanese students’
assessment of Chinese news media credibility will Imsistent with their attitudes
toward Chinese government. Consequently, the study foamdhgr attitudes toward
Chinese government predict their assessments of Chine'senmedia. The results
indicate a positive relationship between trust in Chiggs&rnment and perceived

Chinese new media credibility among Chinese students.
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The second hypothesis predicted that the more €&hstadents trust in American
government, the more they will perceive American newdienas being credible. The
analysis supported the hypothesis that Chinese studarssirtrAmerican government is
positively correlated with perceived American news medaibility. According to
Chaffee, Nass and Yang's (1991) study, Chinese students pregwaalltheir
perceived connection between government and media td. the and apply it to their
evaluations of the credibility of American news medige results indicated that the
American media available to Chinese students are ditfered less restricted than
Chinese media, but Chinese students still apply their prevaaperience with Chinese
media to their current attitudes toward American mebierefore, Chinese students
perceived American media as being linked to American gowvent, and so their
attitudes toward American government contribute to {heiceptions of American media
credibility.

The data from American students provided support for the higpdthesis,
predicting that the relationship between trust in govemraad perceived news media
credibility will be contingent on the perceived relasbip between government and
media. Based on the balance theory, an individual'sgpeion of the connection between
the government and the media has an impact on th@nslaip between trust in
government and perceived media credibility. For instaiheeperson perceives a high
level of government and media connection, his attitudetdwhe government will
contribute to his perception of media credibility. Hoe® if a person perceives a low
level of government and media connection, or he beligneemedia are independent

from the government, his attitude toward the governmeumtrislated to his perception of
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media credibility. Since American students perceive Acaargovernment as being close
to American media, the prediction of relationship betwgast in government and
perceived media credibility was also demonstrated arAomgrican students. In other
words, the more American students trust in governmeatntire American students
perceive American media as being credible. Additionaltyinteresting finding was that
these American students hold a high cynicism toward faeigovernment and media.
The mean of the perceived American government influemoerisan media is 65
percent among American student. The sample of Amesitatents was taken from a
communication course, which might lead to the high cgmanrf American students,
because they have been educated in an environment okzgrgithe media and the
government.

Hypothesis 3 was not supported among Chinese students, soggestithe
relationship between trust in government and perceivedanoeddibility is not affected
by perceived relationship between government and mediarddu$t may be seen as
contradicting the balance theory. However the reasight be that the level of perceived
relationship between government and media was high aretiuéitie among Chinese
students. About 98% of Chinese students perceived the percemtageh Chinese
government influences Chinese media to be above 50 pendeletthe variance of
American students’ perceived percentage to which Americaargoment influences
American media is from 10 percent to 100 percent. Theretfoedack of variance on the
Chinese students’ data cannot provide enough cases to fingiguaifeant difference
between the group with high perceived government influenceealianrand with low

perceived government influence on media.
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Regarding the fourth hypothesis, the study did not find tedigied relationship
between perceived media credibility and media use, suggekat there was no
significant relationship between media credibility anedm use. As discussed above, it
is logical that the more a person perceives a medaityeing credible, the more he is
supposed to seek information from that medium. Howekertdsult contradicted the
prediction, indicating that an individual's perceptiomuédia credibility doesn't affect
his or her usage of media. People might seek the infanm@iom media based on other
factors, such as his or her habit or preference.

Furthermore, previous studies have found that thgresitive relationship between
Americans’ trust in government and their attention tones about political systems
(Gergen, 1984; Narris, 2000; Schneider & Lewis, 1985; Lipset & $ainel987).
However, this study didn’t find a significant relationshbietween trust in government
and media use in the data from American respondentscarhelation between trust in
government and media use is .07 (p= .50, n=80), while thelatisrebetween trust in
government and attention to news is .20 (p= .08, n=80). idarerespondents might use
the information even though they don't trust the sourcbeentedia, especially when
they mostly depend on the media to seek the information.

As mentioned above, the frequency of media exposuretioyat®n of the media
use per week/ day doesn'’t precisely reflect people’s usagedi in previous study
(Bennett, Rhine, Flickinger & Bennett, 1999; Leshner & McKd&9,7; Narris, 2000;
Wanta & Hu, 1994). Therefore, the measurement of mediayubkeurs per week is also
lack of precise in this study, which might be the causéh® opposite result from the

hypothesis. Moreover, the variable measuring attentigretvs provided some support
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for the previous study, indicating that an individual’®ation to news is positively
correlated with an individual's usage of media. As mseguence, an individual’'s
attention to news has more impact on his or her mesighan perceived media

credibility.

Limitation

The limitations of this study rested mostly on therdistion of the survey and the
sample size. Possible internal validity issues residlee background of the participants.
For Chinese respondents, their personal experience haghtinfluenced their
participation in the survey, skewing the results. Accagrdinthe feedback from Chinese
students, some thought the questions about Chinese govemareribo sensitive to
answer. The returned surveys also showed that some despsanswered all the
guestions except for the demographic information, and sospemdents obviously
skipped all questions regarding the Chinese government atid.ivost of the factors
above could affect their self-report in the questiormand consequently the precise
reflection of their opinions about the government andienéOn the other hand, the
education of American respondents from the communicabomnses might make them
have more political and media cynicism than Ameridargeneral.

Another validity issue could be that the sampdes wot randomized, but selected

because of the accessibility of respondents to tlearelser. This non-randomized
selection process makes the results hard to generaliee=fdre, representing the

standpoints of highly educated Chinese and American colladerdt this study provides
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a special case for research on political trust andangddibility. In addition, the small
sample size of this study also lowered the externalitxa

Furthermore, the composite measures designddrtofy the exposure to the
media found different estimates based on the methodoystt@ respondents. Media
exposure, measured by hours per week, had a low reliabilitiodbe low usage of
media and inappropriate estimate among both Chinese aadoam respondents. The
items related to Chinese media exposure obviously conisegse respondents.
Because the question is asked about respondents’ Chineseusedn China, while
most of the respondents reported their Chinese media ésedrca, with an abnormally
low rate of media use. In light of the lack of anstardized and precise measure of media
use, the composite instrument of media exposure andiati¢ntnews may not give a

complete picture of an individual's usage of media.

Implications and Further Study

One of the main purposes of this study was to explore ihianensions that exist in
the process of media credibility judgment. The mogtartant finding is the positive
relationship between an individual's trust in governmewt gerceived media credibility.
This study employed the balance theory, and revealedadeaatributions to audience
perception of media credibility, which provides practiaad séheoretical implications for
future research on both political trust and media cregibiFurthermore, the study is a
preliminary look at Chinese attitudes toward media andrgowvent, which would

suggest the use of a larger, more representative samipkeiie research on
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understanding of both the global trust and the usage efidan and international news
media by international students.

Given the limitations of this study, a future study stdaaddress the following issues.
First, in order to find more evidence for the balanced madslnecessary to study more
people from different countries. Also, special attemsbould be given to investigate the
impact of perceived relationship between government andanoedihe relationship
between trust in government and media credibility frolonceader and more diversified
group of people. Second, researcher should design a ffeseve measure of media
use, because a central effort in the study of mee@idilaiity is to predict media use. The
lack of support for the prediction of media use demandg mesearch into the
relationship between media credibility and media use.

To sum up, this study provides a complex picture of theimakttip among trust in
government, perceived media credibility and media us@, Alss an indication of both
Chinese and American attitudes toward the two governmadttha media. Moreover, it
suggest future investigators a path to study media creditodity the perspectives of the
individual's skeptical disposition, trust in government anaesof media among

different groups of people.
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Dear Friends,

My name is Lingling Xie, and | am a graduate student in the epartment of
communication at Washington State University. | am collecting datéor my thesis
regarding media credibility. Your participation is very important to this study, and
| would like to ask for your help by answering a few questios. Your participation
in this survey should take about 15 minutes.

Your response will remain totally anonymous—neither your name nioany
other identifying information will be asked or recorded. You participation is
completely voluntary. You are free not to answer any questiongu may find
objectionable. When you finish, please put the survey in the envelope andmsl it
back to the university at your convenience. This study has beeeviewed and
approved by the WSU Institutional Review Board. If you have quea®ns and
concerns regarding this study, you may contact Lingling Xie a509) 332-5840. Or if
you have questions about your rights as participants, you may calhé WSU IRB at
(509) 335-9661.

Again, thank you very much for participating in this study.
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Section 1: Now, please tell us about your image of Chinese nmeed

Please think aboulhe news coverage about public healtand rate the media according
to the criteria listed below, assigning a number betvtend 5, from 1 = very poor, to 5
= excellent.

Criteria Chinese NewspapersChinese Television Chinese Online News

Objectivity
Accuracy
Balance
Believability
Depth

Please think aboulhe news coverage about econonand rate the media according to
the criteria listed below, assigning a number betwean15afrom 1 = very poor, to 5 =
excellent.

Criteria Chinese NewspapersChinese Television Chinese Online News

Objectivity
Accuracy
Balance
Believability
Depth

Please think aboulhe news coverage about national and international affairand rate
the media according to the criteria listed below, amsgga number between 1 and 5,
from 1 = very poor, to 5 = excellent.

Criteria Chinese NewspapersChinese Television Chinese Online News

Objectivity
Accuracy
Balance
Believability
Depth

(Please see the reverse side)
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Section 2: We would like to ask your general opinion about th€hinese government

Please circle one number corresponding to your best answer to the following statement.

1) Whatever its faults may be, the Chinese form of govemnsestill the best for the
Chinese people.

Strongly Disagree 1 2 3 4 5 6 7 StyAgree

2) There is not much about the form of Chinese governmedme froud of.
Strongly Disagree 1 2 3 4 5 6 7 StioAgree
3) | would rather live under the system of the Chinese govenhtihan any other that |
can think of.
Strongly Disagree 1 2 3 4 5 6 7 StioAgree
4) You can generally trust the people who run the Chinesergment to do what is
right.
Strongly Disagree 1 2 3 4 5 6 7 StyAgree
5) When Chinese government leaders make statements to thes€lpeeple on
television or in the newspaper, they are usually tellvegttuth.
Strongly Disagree 1 2 3 4 5 6 7 StioAgree
6) Most Chinese public officials can be trusted to do whagtg without our having to
constantly check on them.

Strongly Disagree 1 2 3 4 5 6 7 StyAgree
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Section 3: Now, we would like to ask your overall image about Amean media.

Please think aboulhe news coverage about public healtand rate the media according
to the criteria listed below, assigning a number betvtend 5, from 1 = very poor, to 5
= excellent.

Criteria  American NewspapersAmerican Television American Online News

Objectivity
Accuracy
Balance
Believability
Depth

Please think aboulhe news coverage about econonand rate the media according to
the criteria listed below, assigning a number betwean15afrom 1 = very poor, to 5 =
excellent.

Criteria American NewspapersAmerican Television American Online News

Objectivity
Accuracy
Balance
Believability
Depth

Please think aboulhe news coverage about national and international affairand rate
the media according to the criteria listed below, amsgga number between 1 and 5,
from 1 = very poor, to 5 = excellent.

Criteria American NewspapersAmerican Television American Online News

Objectivity
Accuracy
Balance
Believability
Depth

(Please see the reverse side)
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Section 4: Please tell us your general opinion about the Amgan government

Please circle one number corresponding to your best answer to the following statement.
1) Whatever its faults may be, the American form of goweent is still the best for the
American people.

Strongly Disagree 1 2 3 4 5 6 7 StyoAgree

2) There is not much about the form of American governrtebe proud of.
Strongly Disagree 1 2 3 4 5 6 7 StyoAgree
3) | would rather live under the system of the American gavent than any other that
| can think of.
Strongly Disagree 1 2 3 4 5 6 7 StyoAgree
4) You can generally trust the people who run the Americarergonent to do what is
right.
Strongly Disagree 1 2 3 4 5 6 7 StioAgree
5) When American government leaders make statements tétlexican people on
television or in the newspapers, they are usually tethegruth.
Strongly Disagree 1 2 3 4 5 6 7 StyoAgree
6) Most American public officials can be trusted to whatight without our having to
constantly check on them.

Strongly Disagree 1 2 3 4 5 6 7 StyAgree
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Section 5: We would like to ask you a few questions about your use of both Chinese
and American media.

1)

2)

3)

4)

5)

6)

7)

8)

9)

How often do you read Chinese newspapers?
Hours/week

How often do you watch Chinese TV news programs?
Hours/week

How often do you read the news on the Chinese websites?ekample:
www.Sina.com.chwww. 163.com.
Hours/week

How often do you read American newspapers?
Hours/week

How often do you watch American TV news programs?
Hours/week

How often do you read the news on the American welssitesr example,
WWW.MSN.COMWWW.CNN.COMm
Hours/week

How often do you read the Chinese language news produced incafheri
Hours/week

How much attention do you pay to media accounts about pudwilth?
(1=no attention; 5= a great deal of attention. Assigmmber between 1 and 5.)

How much attention do you pay to media stories aboutcengh
(1= no attention; 5= a great deal of attention. Assigmmber between 1 and 5.)

10)How much attention do you pay to media stories aboubmetiand international

affairs?

(1= no attention; 5= a great deal of attention. Assigmder between 1 and 5.)

10) Please list at least three names of media, frbithayou always seek information for
your daily life.

(Please see the reverse side)
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Section 6: We would like to ask your opinion about the governmerand media.

1) To what extent do you think the Chinese government clueirde Chinese media?
Percent

2) To what extent do you think Chinese economy can influ€mnieese media?
Percent

3) To what extent do you think the American governmenticidurence American
media?

Percent

4) To what extent do you think the American economy nfluence American Media?
Percent

Section 7: Please give us the information about yourself.

1) How old are you?

2) Are you male or female ?
3) Year in school: Freshman; Sophomore; Junior; Senior;
Master; Ph. D; Post Doctor; Staff or Faculty
4) What is your nationality? Chinese, American or
others
5) How long have you stayed in the U. S.? Years or nthdvio

6) Which of following three options would you like to takbem you complete your
study?

Return to China immediately

Return to China after working in the U.S.A.

Settle in the U.S.A. and become a nationalizedrcifince return to China)
7) How do you describe your fluency of English?

Very good,; Somewhat good,; Neutral; Somewhat bad; Very
bad
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Dear Friends,

My name is Lingling Xie, and | am a graduate student in the epartment of
communication at Washington State University. | am collecting datéor my thesis
regarding media credibility. Your participation is very important to this study, and
| would like to ask for your help by answering a few questios. Your participation
in this survey should take about 10 minutes.

Your response will remain totally anonymous—neither your name nioany
other identifying information will be asked or recorded. You participation is
completely voluntary. You are free not to answer any questiongu may find
objectionable. This study has been reviewed and approved blye WSU Institutional
Review Board. If you have questions and concerns regarding thssudy, you may
contact Lingling Xie at (509) 332-5840. Or if you have questions abowybur rights as
participants, you may call the WSU IRB at (509) 335-9661.

Again, thank you very much for participating in this study.
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Section 1: Now, we would like to ask your overall image about Amean media.

Please think aboulhe news coverage about public healtand rate the media according
to the criteria listed below, assigning a number betvtend 5, from 1 = very poor, to 5
= excellent.

Criteria  American NewspapersAmerican Television American Online News

Objectivity
Accuracy
Balance
Believability
Depth

Please think aboulhe news coverage about econonand rate the media according to
the criteria listed below, assigning a number betwean15afrom 1 = very poor, to 5 =
excellent.

Criteria American NewspapersAmerican Television American Online News

Objectivity
Accuracy
Balance
Believability
Depth

Please think aboulhe news coverage about national and international affairand rate
the media according to the criteria listed below, amsgya number between 1 and 5,
from 1 = very poor, to 5 = excellent.

Criteria American NewspapersAmerican Television American Online News

Objectivity
Accuracy
Balance
Believability
Depth

(Please see the reverse side)
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Section 2: Please tell us your general opinion about the Amgan government

Please circle one number corresponding to your best answer to the following statement.
7) Whatever its faults may be, the American form of gomeent is still the best for the
American people.

Strongly Disagree 1 2 3 4 5 6 7 StyoAgree

8) There is not much about the form of American governrtebe proud of.
Strongly Disagree 1 2 3 4 5 6 7 StioAgree
9) | would rather live under the system of the American gavent than any other that
| can think of.
Strongly Disagree 1 2 3 4 5 6 7 StyoAgree
10)You can generally trust the people who run the Americaemonent to do what is
right.
Strongly Disagree 1 2 3 4 5 6 7 StyAgree
11)When American government leaders make statements tértlexican people on
television or in the newspapers, they are usually tethegruth.
Strongly Disagree 1 2 3 4 5 6 7 StyoAgree
12)Most American public officials can be trusted to whatight without our having to
constantly check on them.

Strongly Disagree 1 2 3 4 5 6 7 StyoAgree
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Section 3: We would like to ask you a few questions about youraisf the media.

1) How often do you read newspapers?
Hours/week

2) How often do you watch TV news programs?
Hours/week

3) How often do you read the news on the websites?
Hours/week

4) How much attention do you pay to media accounts aboutmdalth?
(1=no attention; 5= a great deal of attention. Assmymder between 1 and 5.)

5) How much attention do you pay to media stories aboutceng®
(1=no attention; 5= a great deal of attention. Assmymder between 1 and 5.)

6) How much attention do you pay to media stories aboubmeltiand international
affairs?
(1=no attention; 5= a great deal of attention. Assmymder between 1 and 5.)

7) Please list at least three names of media, frobmahwyou always seek information for
your dalily life.

Section 4: We would like to ask your opinion about the governmerand media

1) To what extent do you think the American governmentiturence American
media?

Percent

2) To what extent do you think the American economy nfludnce American Media?
Percent
(Please see the reverse side)
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Section 5: Please give us the information about yourself.

1) How old are you?

2) Are you male or female ?
3) Year in school: Freshman; Sophomore; Junior; Senior;
Master; Ph. D; Post Doctor; Staff or Faculty

4) What is your nationality?




